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Fig. 3.1: Product Life Cycle Stages

Introduction '

As consumers, we buy millions of products every year. And just like us, these products have
a life cycle. Older, long-established products eventually become less popular, while in
contrast, the demand for new, more modern goods usually increases quite rapidly after they

are launched.

Because most companies understand the different product life cycle stages, am-i tl.\at the
products they sell all have a limited lifespan, the majority of them Wi?l invest heavily ey
product development in order to make sure that their businesses continue to grow.

PRODUCT LIFE CYCLE STAGES o g
The product life cycle has 4 very clearly defined stages, each with its own characiferlstlc.s Bl
mean different things for business that are trying to manage the life cyle of theiz pareE

products.




